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Claire Lamont

Co tounder, Smak
Age. 29

Since Smak’s inceplion, Lamont has made it a policy
lo always have al least one pro bono client

ver Avt Gallery crushed by a
plant cigarette to deive home
the B.C Lung Assoclation'’s
antioamoking message, amd
& Lroupe of four women in
hot-pink wigs and embla-
roned with branding for the
Bloom Fssentials Day Spa
and dubbed the Bloom Girls,
who attended various events.
Success with those
campaigns made it easler
for Lamont and her partner,
Alan Bedingfhichd, to ap
proach advertising agencies
such as Rethink and DR
with offers 1o partner with
them to heighten commun

be teft out in the streets,”

Smak's successful pro
bono execution of the con-
cept opened doors 1o paid
projects for companices such
as 'Telus Corp, and Future
Shop.

Since Smak's inception,
Lamont has made it a policy
10 always have at least one
pro bono cliemt

Oniginally from South
Africa, Lamont moved to
Canada in 2000 when she

was one conrse short of com-

pleting a communications
degree at the University of
South Africa, She waitressed
for a couple of years before
snagging an administra-

BIV 2007 FORTY UNDER 40 mrd"

tive job at Dossier Creative,
Dossier, then best known
for successtul campalgns
such as the branding of
Mikes Hard Lemonade in
the 1908, was a creative hot
spot, and Lamont realized
that she wanted to pursue
creative marketing

She and Bedingtield
launched their venture from
his apartment and they kept
that as their headguarters
until they had five staff,

Chients which have won
awards on projects that she
has worked on include Van-
city, the Women's Informa
tion Safe House and Subaru
Canadu.w

Frofession you wouwld most ke to try; Chel

Clt.\ll\'tl)’ using non-
teaditional marketing

approaches and promotional
stunts have helped Claire
Lamont grow a startup home

business toro stafl, and what

she expects to be 44 million
in revenue this year,

Early campaigns fea
tured: ballroom dancers

waltzing acrons Robson
Street on a rainy three de-
gree night 1o raise awarencss
for Dancesport IC; a car
patked outside the Vancou

ity awareness of thelr ¢liems'
brands

At the time, Rethink
was working with the
Women's Information Safe
House, n non-profit safe
howse for prostitutes in Fast
Vancouver

Rethink statl had come
up with the idea to erect
life-sired cardboard cut-outs
depicting prostitutes in Van
conver neighbourhoods that
seldom see street workers
Ihe idea was that the cut
outs would be vandalized
The next day a slogan would
appear above the cut-outs
reading, “No woman should

Favounte movie Power of One

Favourile Jocal restaarant Bin 941

Meator: Susanne Biro (Blue Point Leadership Development)

Currently reading Re-imagine: Business Excellence in &
Disruptive Age = Tom Peters

Toughest business or professional decision’ Putting 1109% faith
In mysell and taking the leap into the entrepreneurial
world

Car or chosen mode of transport: Mini Cooper

Living person you wowld most ke fo meet. Nelson Mandela

furthpdace Johannesburg, Soulh Alrica

Where do you hive now. Yancouver

Last CD bowght or music downloaded Absolutes = Barcelona

Highest level of education: Completing final course in a
Bachelot’s degree In psychology and communications

What's lelt to do 1'd like to start a leadership program for
women In business, chalienging them Lo be the best thal
they can be especlally in the advertising Industry that s

still so male dominated,




